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“Knowledge of truth is always more than theoretical and intellectual. 1t is the product of activity as well as its cause.
Scholarly reflection therefore must grow out of real problems, and not be the mere invention of professional scholars.”
JouN DEWEY, UNIVERSITY OF VERMONT
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FORESIGHT, an official publication of the International

Institute of Forecasters, seeks to advance the practice of
forecasting. To this end, it will publish high-quality, peer-reviewed
articles, and ensure that these are written in a concise, accessible
style for forecasting analysts, managers, and students.
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Contributors of articles include:

Analysts and managers, examining the processes
of forecasting within their organizations

Scholars, writing on the practical implications

of their research

Consultants and vendors, reporting on forecasting
challenges and potential solutions

All invited and submitted papers will be subject to a blind editorial review.
Accepted papers will be edited for clarity and style.
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